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To increase the demand for  

and profitability of cotton  

through research and promotion 

OUR MISSION 
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Fiber Product Consumer 

President  

CEO 

Agricultural 
Research 

Fiber 
Competition 

Product 
Development & 
Implementation 

Global Supply 
Chain Marketing 

Consumer 
Marketing 

Corporate 
Strategy & 
Program 
Metrics 

Administration Finance / I.T. 

Cotton Incorporated Board 
of Directors 



New York, New York  

COTTON INCORPORATED OFFICES 

Cary, North Carolina Mexico City, Mexico  

Osaka, Japan Shanghai, China Kowloon, Hong Kong 

145 Full- time employees in 6 offices: 



Total Cotton Incorporated Budget* 

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

$60.0 
$63.0 $63.0 $62.0 $62.8 

$73.00 $73.0 

$78.0 $78.0 
$81.1 

$67.0 

$71.0 

* Includes supplemental budgets 

Millions 



Cotton Demand in the U.S. Economy 
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Market Share in Apparel 
Weight Basis 
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U.S. Cotton Exports vs. Foreign Mill 
Consumption of Cotton 

(000 480 Lb. Bales) 
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Source:  USDA Year Beginning August 1 



Effective Consumer 

Marketing 

Producer Profitability 

New Products and 

Processes 

Industry Training and 

Education 

Global Presence for Cotton 

KEY PROGRAM 

OBJECTIVES 



• TV advertising 

• Consumer print 

• Internet promotion 

• Trade promotion 

• Retail programs 

• Event marketing 

• Public Relations 

EFFECTIVE CONSUMER 

MARKETING 

CONSUMER 



 

TV Advertising 

ZOOEY DESCHANEL 

COLBIE CAILLAT 

LEONA LEWIS 



The Fabric of Our Lives™ 
Redesign with focus on celebrity campaign and social media. 



Cotton Incorporated’s Lifestyle Monitor ™ 
lifestylemonitor.cottoninc.com 
 

 



The Fabric of Our Lives®  

National Mall Campaign 

 



• Yield enhancement 

• Insect & disease resistance 

management 

• Cottonseed marketing & 

research 

• Precision agriculture 

• Variety improvement 

• Environment 

PRODUCER PROFITABILITY 

PRODUCER 



I 

Cotton 

 

Agricultural Research Initiatives 

• Variety Improvement 

• Cottonseed Value Improvement 

• Production Efficiencies 

– Lint Cleaning 

– Nitrogen Research 

– Harvest Studies 

– Risk Management 

– Precision Ag. 

– Insect / Weed Mgt. 

– Sustainability 

 



AG RESEARCH COOPERATING INSTITUTIONS 



Quality Research:  
Measurements for Fiber Improvement 

• Improve Breeder Sample Protocols and 

Testing 

• Develop Better Reference Method for 

Measuring Moisture Content in Cotton 

Samples 

• Develop Improved Fiber Length & Maturity 

Measurements 

 



• Fiber processing research 

• Product enhancements 

(moisture mgt, wrinkle 

resistance, waterproofing, 

fabric constructions, etc.) 

• Environmental research 

• Nonwovens 

NEW PRODUCTS  

AND PROCESSES 

PRODUCTS 



Moisture Management:  
TransDRY™ technology 
and WICKING WINDOWS™ technology 



Water Repellency:  
STORM COTTON™ technology 
and STORM DENIM™ technology 



Reductions in Dyeing and Finishing 

Process 

Chemical 

Costs 

Water 

Consumption 

Energy 

Usage 



 

Nonwovens 



• Workshops 

• Technical Bulletins 

• Websites 

• Publications 

INDUSTRY TRAINING AND 

EDUCATION 

EDUCATION 



Importer Support Program Workshops 



Technical Education CDs 



 Other Online Resources 
• Cotton Today – Sustainability Website 

• Textile Encyclopedia 

• COTTONWORKS Global Fabric Library 

• Nonwoven Technical Guide and Sourcing Directory 



Supply Chain Insights 



• Major events & conferences 

• Account meetings 

• Trade shows 

• Technical brochures 

• Trade advertising 

• EFS Marketing 

• Fashion Forecasts 

GLOBAL PRESENCE  

FOR COTTON 

GLOBAL 



Sustainability Series  

• 9 Workshops 

• 7 in US 

• 2 in Latin America 

• 3 Webcasts 

• Dyeing Solutions 

• Product Integrity 

• Cotton Preparation 



GLOBAL INDUSTRY PARTNERSHIPS 

http://shop.pacsun.com/
http://www.sears.com/sr/javasr/home.do?adCell=P1&BV_UseBVCookie=Yes
http://store.nordstrom.com/Default.asp?origin=tab-logo
http://www.coldwatercreek.com/Home.aspx
http://www.expressfashion.com/
http://shop.tommy.com/shop?R=5028


Tradeshows • Premier Vision/Texworld 

• Outdoor Retailer 

• LA Textile Show 

• Intertextile – Shanghai 

• Colombiatex* 

 



Trade Advertising 



 

Product Trend Forecasting 
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