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OUR MISSION

To increase the demand for
and profitability of cotton
through research and promotion
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COTTON INCORPORATED STRUCTURE
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145 Full- time employees in 6 offices:
* Cary, North Carolina A New York, New York A Mexico City, Mexico
A Shanghai, China A Kowloon, Hong Kong A Osaka, Japan



Total Cotton Incorporated Budget*

Millions

81.1
$78.0 4750

$73.00 $73.0

$63.0 $63.0 $62.8

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

* Includes supplemental budgets



Cotton Demand in the U.S. Economy
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Market Share in Apparel

Weight Basis
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U.S. Cotton Exports vs. Foreign Mill

Consumption of Cotton
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e, KEY PROGRAM
%% o OBJECTIVES

oo Effective Consumer
Marketing

Producer Profitability

New Products and
Processes

Industry Training and
Education

Global Presence for Cotton




» EFFECTIVE CONSUMER
MARKETING
TV advertising
 Consumer print
* Internet promotion
 Trade promotion
* Retall programs
 Event marketing
Public Relations
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« Sign-Up For Upcates  Exglcre Mysteryfabric.com
BA Becoma a Fan on Facsbook

The /5t Betind Cotton ‘ San, B
Campaign i Che Line Lifestyle et

LY Email This Site

* Sign-Up For Updates  Explore Mysteryfabric.com
1 foo) - The Fabric of Our Lives® R Bocofnio a'Fanon Facatiook
3 The Leona Colbie Bahind the Line pl\f{-ry
c.m,a,,. Music Lewis Caillat with Anthony Franco bric.

[ &mail This Site
|

E;_ g Tour Leona'’s Closet

“ Get A Glimpse of Her Favorite Cotton Styles.
M Go Now

ShareTrizBog: 27 B3 b/ ™ K Follow Cotton on Facebook
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Nice Day For a Green Wedding:
Event Unveils New Cotton Bridal
Gown Collection
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Cotton is on Facebook
Sign up for Facebook to connect with Cotton,

f 3 - - : _
| Go Behind the Line Cotton. From Blue to Green.®
. | For drama and design as the celebrity styist Change The World One Pair of
Cotton | & Like ] creates a collaction for Fashion Week y Jeans at a Time."™

wall Info Inside Cotton DenimDrive Photos Video »

TERMS AND CONDITIONS | PRIVACY POLICY | CONTACT US
62010 Cotton Incorporated. All ights reserved; America's Cotton Producess and Importers

Click above to
become a fan

The fun, Fashionable, Fabric of your The Fabric of Ot
Ife.

23,357 People Like This

g
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Michelle Esmira Hamza
Fox Traore Rafig
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Tim Cox Georgina  Jamie
Lewis Morris

Links
3 of 372 links See All

The Fabric of Our Lives™
Redesign with focus on celebrity campaign and social media.




COTTONINC.COM

lifestyle

COTTON INCORPORATID

m mt r Monitoring America’s Attitudes and Behavior
O O . Toward Apparel and Home Furnishings

“(Green” Beats Green <

Price still tops environmentally-friendliness for U.K. consumers ™

\{’l "Green" Beats Green The Psychology of a Recession
' Brazil Rising Windows of Global Opportunity
The Far East's E-Potential
e TR T e =
: e e e N
CHARTS & STATISTICAL PREVIOUS ISSUES OF STAY IN THE KNOW
COTTON LSM Sign up for email notifications.

INFORMATION

YOUR EMAIL:

Star Power
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Celebrated Designers And il
Designing Celebrities Both

Good For Business /'

Click here to

Cotton Incorporated’s Lifestyle Monitor ™

lifestylemonitor.cottoninc.com
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The Fabric of Our Lives®
National Mall Campaign




* Yield enhancement

e Insect & disease resistance
management

« Cottonseed marketing &
research

* Precision agriculture
« Variety improvement
 Environment

Cotton
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Agricultural Research Initiatives
* Variety Improvement
» Cottonseed Value Improvement

* Production Efficiencies

— Lint Cleaning

— Nitrogen Research

— Harvest Studies

— Risk Management

— Precision Ag.

— Insect / Weed Mgt.

— Sustainability
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Quality Research:
Measurements for Fiber Improvement

* Improve Breeder Sample Protocols and
Testing

* Develop Better Reference Method for
Measuring Moisture Content in Cotton
Samples

* Develop Improved Fiber Length & Maturity
Measurements



NEW PRODUCTS
4 AND PROCESSES

* Fiber processing research

 Product enhancements
(moisture mgt, wrinkle
resistance, waterproofing,
fabric constructions, etc.)

 Environmental research

Nonwovens
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STORM DENIM™ & STORM COTTON™
Eien Technology Suppliers <22

rctecLab Co,, Lt ﬂ Central Textiles (Hong Kong) Limit dﬂ

e C.V. 4" Digital Apparel n

.....

WICKIN WIND 0}, = Washing Plant Pvt Ltd.
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Transfers moisture.
Dries faster.

ﬂ - And yes, it's cotton.
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M0|sture Management

TransDRY ™ technology
and WICKING WINDOWS™ technology



STORM
COTTON =

Stormy weather? Whatever.

STORM COTTON™
water-repellent fleece.

Water Repellency:

STORM COTTON™ technology
and STORM DENIM™ technology



Reductions in Dyeing and Finishing
Process

Water Energy Chemical
Consumption Usage Costs




Adult
Incontinence

cotton and your consumer

Cotton is the consumer’s choice for
comfort in adult incontinence products.

Consumers agree on what’s important...but
they are only moderately satisfied with their
current products®:

Wimportance
Wisatisfaction

Prevents Breathable Absorbent Comfortable
Irritation

737%

of consumers are interested in incontinence
products made with cotton.”

TWO th il’d S of consumers believe
that incontinence products with cotton will
be more comfortable and breathable and
prevent irritation due to cotton’s natural
hypoallergenic properties.”

N ea rly h a If of respondents believe adding cotton to incontinence products will
increase the absorbency, improving a critical performance feature for incontinence
products.*

For more information visit www.cottoninc.com/cotton-nonwoven/

Nonwovens

' The
Power of Cotton

For more information visit www.cottoninc.com/cotton-nonwoven/




INDUSTRY TRAINING AND
EDUCATION

 Workshops

« Technical Bulletins
 Websites
 Publications

Cotton
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HOME SITE MAFP CONTACT US

Cotton Incorporated [Search cotonne.com (€8

- NE & MEDIA FE"“ : "'__ AG RESEARCH  IMPORTERS SOURCING CONSUMER WEBSITES

& Importer Support Education Program

Workshop Overview

Importer Support Education Workshops

e nf
50

designed to address the needs of the importer cotton and its products.

Cotton Incorporated is a non-profit organization dedicated to “increase the demand

bility of cotton through research and prometion.” The Cotton Board reviews g
porated’s annual program and budget, and collects the a :

prof

approves Cotton Inc

that fund us. Importers of U.S cotton and cotten products and U.S. cotton gr

; this assessment is collected at the time of entry by U

We

assessed a fee. For importe
Customs and transmitted to the Cotton Board. Cotton Incorporated devotes a certa
ns for importer-specific programs. These inif]

rt Program.

percentage of annual importer colle

are organized under the Importer Supp

Cotton Incorporated ha oped education wearkshops, which cover everything fi
to finished fabric. They are: dyeing and finishing; knitting; weavin
denim manufacturing; quality assuranc

color standards and measurements;

; sweater manu

fie

to-fabric; denim garment finishing; printif
availability of these workshops can change based on demand. Throughout the ;

add ot kshops. Mot all of the workshops m

delete w

ocations: one locat
cities thr

e of th

These workshops are held in different
n Cary, NC, and the other locaticn is at
material is taught at both workshops. The advanta

demaonstrations in aur state-of-the-art laboratories. All wo

atels in

ndustry professionals.

There is no registration fee for these workshops. The P
unch each day. If you attend in Cary

, it also pays
responsible for all other costs.

far

For information on the workshops, contact Jenna

Importer Support Program Workshops
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Home | Newsroom | Conferences

A Global Solution
- for the Future
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Other Online Resources
« Cotton Today — Sustainability Website

Textile Encyclopedia
COTTONWORKS Global Fabric Library
Nonwoven Technical Guide and Sourcing Directory



Cotton prices have received a lot of attention recently. This
Special Edition of Supply Chain Insights is designed to frame
the discussion concerning prices throughout the cotton sup
ply chain in terms of the cyclical events that contributed to
recent volatility and how a return to long-term averages over
time can be expected.

After trading at near-decade lows throughout most of the
2008/09 crop year, cotton prices have risen in 2009/10 to
their highest levels in almost 15 years. In April 2010, the Cot
look ‘A’ Index (widely considered to be a proxy for the world
price of cotton) averaged 88.1¢/Ib, for a 1% year-over
year increase.

THE LONG VIEW: HISTORICAL COTTON PRICES
Cotlook ‘A’ Index (¢/Ib), 1/1/1990 to 4/1/2010

0 02 04 08 08 10

Cotton Outlook

The price increase can be explained by a mix of economic
factors — from reduced cotton acreage and trade restrictions
to shrinking cotton stocks and sooner-than-expected recov
ery in consumer demand for textile products. In short, a
markedly decreased supply met unexpectedly increased de
mand situation in which prices are bound to rise.
In response, prices have been affected across all textile man
ufacturing, and prices for all fibers, including synthetics,
have risen as well.

a class

A closer look at the factors contributing to this “perfect
storm” suggests that the balance between supply and de
mand will be restored in time, and cotton prices will move
towards long-term averages (the 20-year "A’ Index average is
66.4¢/1b). In the meantime, the current situation is affecting

FRAMING THE COTTON PRICING DISCUSSION

prices throughout the cotton supply chain, and retailers and
brands are responding with a variety of strategies.

LOWER PRICES LED TO LOWER SUPPLY
Driving the rise in cotton prices is the tightening of world cot
tor
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PRODUCTION-CONSUMPTION GAP WIDENS
Difference between world cotton consumption & production,
million 480-1b bales, 2006/07 through 2009/10 (projected)
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Cotton Incorporated

COTTON SUPPLY CHAIN: DIRECTIONS OF INFLUENCE
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DEMAND FOR U.S. COTTON

U.S. Export sales
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The movement in cotton prices over the past several months
is unprecedented. Not only have prices set a series of all
time highs, they also have been highly volatile. At more than
80 cents/Ib, the trading range for New York futures between
August and December is greater than the average price for
each crop year since 1995/96. As the world’s largest grower,
consumer, and importer of cotton, China is central to any
discussion of the world cotton market.

Over the past several crop years, the amount of cotton
consumed by Chinese spinning mills far exceeded the amount
of cotton harvested in Chinese fields. As a result, Chinese
cotton stocks have fallen and Chinese cotton imports have
increased. Due to the size of China’s cotton market and the
volume of Chinese import demand, world cotton supplies
have tightened alongside those in China. This tightening has
been a principal driver of recent price increases.

LOWER ACREAGE, LOWER PRODUCTION

Lower cotton prices relative to other crops were a major
cause of the current supply squeeze. With world cotton prices
unable to offer the same returns as corn and soybeans, world
cotton acreage declined. Between 2005/06 and 2009/10, the
amount of cotton acreage harvested across the world fell
13% and world cotton production fell 179%.

In China, the decline in cotton acreage occurred somewhat
later than the rest of the world, dropping slightly in 2008/09
before falling sharply in 2009/10. Between 2007/08 and
2009/10, there was a 15% decline in Chinese cotton acreage.
In addition to the price dynamics of cotton prices relative
to those for other crops, other factors contributed to the
reduction in Chinese cotton acreage. Examples include the

Allocation of U.S. supply (beginning stocks plus harvest), 2010/11

(million 480-Ib bales)
49
36
208522 11
(66.6%) 35
L (16.7%)
201011 f;i 7%)
{through December 9, 2010) 5
 Turkey Restofworld
Source: USDA

CHINA: CENTER OF THE COTTON MARKET

CHINA'S GROWING PRODUCTION GAP

Difference between Chinese cotton consumption & production,
million 480-Ib bales {2010/11 projected)

180
166 17.0
145 140
82 82
32 19
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Source: USDA

to produce the smallest Chinese cotton harvest in five years,
resulting in 2010/11 production being nearly 20% lower than
it was in 2007/08.

LARGE CHINESE PRODUCTION SHORTFALLS,
FALLING CHINESE STOCKS

Over the same time period that Chinese acreage and
production was declining, Chinese mill demand rebounded
from the recession. According to recent revisions, the USDA
estimates that China consumed 50 million bales of cotton in
2009/10, roughly equivalent to levels prior to the recession in
2007/08. Fueling the strength in Chinese cotton consumption
has been growth in demand for textile and apparel goods.
With a rapidly expanding economy, domestic retail sales
consistently post double-digit year-over-year gains. In 2009,
per capita apparel spending was three times the level it
was in 1995. In addition to growing domestic sales, export
demand for textiles and apparel has also risen. Year-to-date
@ are up 19% relative to
fotton-dominant apparel
ar-over-year in terms of
[Etober.

Elinese production and
9 a record production/
£ 2009/10 crop year, the

Uncommitted 8.0 million fewer bales
U.S. Mill demand :lhe Chinese production/

th 17.0 million bales. To
Export commitment (through e Chinese government
December 9, 2010) |
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Supply Chain Insights




GLOBAL PRESENCE

FOR COTTON

 Major events & conferences
 Account meetings

 Trade shows

 Technical brochures
 Trade advertising
 EFS Marketing
Fashion Forecasts
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Sustainability Series
« 9 Workshops

M Cotton Incorporated

Suét\ain s "\Cotton ° 7 in US

Textile Processing:

2 1In Latin America
3 Webcasts
« Dyeing Solutions

| Wet e Product Integrity
e » Cotton Preparation

« Batch
- Denim
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http://shop.pacsun.com/
http://www.sears.com/sr/javasr/home.do?adCell=P1&BV_UseBVCookie=Yes
http://store.nordstrom.com/Default.asp?origin=tab-logo
http://www.coldwatercreek.com/Home.aspx
http://www.expressfashion.com/
http://shop.tommy.com/shop?R=5028
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Performance cotton beats
mystery fabrics at their own game.

Thanks 10 new moisture mansgement finishing technologles, cotfon is now the fabric
of choice for high-parformance sthistic wear, Thess finighing technologies allow cotton
10 dry faster by wicking perspiration sway from the skin and across the surface of the
fabelc, Additionally, consumers don’t have 1o give up the comfon, bredthability or sase
of care they've comme 16 love about cotton. Learn more about molsture management
technology and low it can snhance your product line by going 10 cottonine.comAransdry
of contacting your personal Cotton consuftant;

2
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The most versatile fabric
on earth just got more versatile.

Storm Cotton™ technology turns everyday cotton into performance cotton, Denim
and other cotton fabrics become super water repelient and durable without losing
the natural broathability, comfort and shape retontion thoyre so loved for. Now
cotton is perfect for anything from undenwear to winter outerwear. Learn more about
Storm Cotton™ technology and how it can enhance your product line by going to
cottoninc.com/storm-cotion or contacting your personal Cotton consultant,

2

Trade Advertising
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Young Men

Young Women
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Product Trend Forecasting
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